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ABSTRACT

The study looks at the impact of monetary compemsain employee performance and the cargo senéctos The
distribution of monetary benefits among workershi@a H.P. cargo service sector was examined in otdetetermine the
degree to which salaries and wages influence caguwice sector performance and the impact of enagldyenefit
schemes on cargo service sector performance. Saladywages have an effect on the profitability hkef H.P. cargo
service market, according to the report. Gati K\WH.] Safe express, and Transzen Express CargotBrivenited are the
top three cargo services companies according taltta collected. A merit approach, which seeksotsiler and reward
individual efforts, is opposed to the conventiobakeaucratic approach, which pays a premium to eacdhployee
depending on the job held. To study employee ssulvork advice centrality measure and a valuexdere developed
and used. The findings indicate that individual &dbrs have changed, which is consistent with theotetical
foundations and predictions made. The paper propasEne monetary compensation effects that couldl Wwetkers

increase their results.
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INTRODUCTION

Employers typically use monetary incentives to weite employees to meet their goals. Money, as ayof power,

status, and respect, plays an important role intinge@ person's social-security and physiologie@ds. Money, on the
other hand, ceases to be a motivator once psyadbalagnd security needs are met. Then it's jusattanof keeping up
with it. An incentive is a monetary reward offerteda person to encourage him or her to take ceatetim Individuals and
cargo services sector use incentives to inspirdeverbecause they have persuasive strength and Sirategic planners,
logistics, financing, regulatory, and growth expeate also concerned with the success of the ssrgictor. According to
Adam, "the way jobs are remunerated and paid détesnthe effectiveness and longevity of every sewi
sector."Employee success relates to how the empdoget at work and how effectively they carry dwé tasks you've

assigned to them. Performance may refer to thea&f§i, consistency, and reliability of a job foratgular employee.
CONCEPT OF MONETARY INCENTIVES

When designing a compensation scheme to empowérpticy makers and cargo services sector marsagerst keep in
mind that the reward or opportunity is merely a défgnthat allows employees to achieve their objexgi without

sacrificing efficiency. The below are some typieahmples of monetary incentives:
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Individual Incentives-Individual reward programsazeed to be adjusted to particular needs for inmtedvage
plus fee, just payment, or worker requires moreetoff instead of more pay. Specific reward progranay also be used

to assess individual skills and initiatives.

* Piece Rates-This is most often seen in cargo s\dector, where workers are paid a certain poicedch piece
made. Since each piece has a cash reward attacitegiece prices encourage workers to work hasshek faster

to create more pieces. Managers must, howeverrettsat consistency is not lost when issuing pproees.

 Pay Raise - They are typically given to workers wWiawve worked for a cargo services sector for aifsigmt
amount of time. Employees who have achieved aicedgree of target or who have completed the sitgui
training programmes can also receive salary raieg.companies reward loyal employees with an ahpag

increase.

* Bonuses— Bonuses are another good source of casindrelndividuals who have fulfilled their servicesmy be
eligible for incentives, as well as teams who hfivished tasks on schedule or exceeded their paence goals.

As a means of promoting loyalty, certain award ahfonuses to long-serving staff.

» Sharing Profit— A great way to compensate worket® ishare profits. Employees receive a limitedefieshare
depending on their rank, length of service with thego services sector, and contribution to thealvdefined

targets.

e Contests — The person or team with the highesbpeence amount receives a bonus or other compensati
Employers should again give monetary incentivesidokers who make the right recommendations in otder

inspire more positive proposals that boost revemefficiency.
OBJECTIVES OF THE STUDIES
* To determine the impact of compensation and wagehecargo services sector's efficiency.
* To determine the impact of employee compensatiangdn the cargo services sector's results.
RESEARCH METHODOLOGY

Taking a sample in this analysis, a simple randampding approach was used, and the total samp& wsis 120
respondents from three cargo services sector Gt Ktd., Safe express, and Transzen Express Caigat®Limited in
the same cargo services sector of H.P. Responétentsthe various department employee cargo sesvseetor of the
H.P. were included in this report. Obtaining infation through questionnaire was used to assedsvbeof morale and

understanding of different employees at work. Meaisients the theory is put to the Chi square test.
PRESENTATION AND ANALYSIS OF DATA

The use of tables and percentages would be crinciedating and interpreting the data gathered. iffegmation gathered

was organized into a table and evaluated usingeptages. Chi-Square was used to evaluate the élseori
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The formula is as follows:

X? =Y (o-ef

e

Where X= Chi-Square

O stands for Observed Frequency.
E stands for expected frequency.

The alternative hypothesis (H1) is adopted if theasured chi-square value (X2) is greater than oalem the
table value at the 0.05 degree of significance theitnull hypothesis (HO) is accepted if the calted chi-square value is
smaller than the table value.

DATA PRESENTATION

Tables and figures are used to present and intetipise research project. This will allow the resdear to come to a
definitive conclusion about the research subject.

Does Monetary incentive have significant effectloam performance of cargo services sector?

Table 1
Options Number of Frequency | Percentage (%)
Strongly agree 52 43
Agree 40 34
Disagree 16 13
Strongly disagree 12 10
Total 120 100

Source: Field Survey, 2021

According to the table above, 43 percent of respatgistrongly agree that monetary incentives hasughatantial

impact on cargo services sector | success, 34 peageee, 13 percent disagree, and ten percengéyrdisagree.

Do salaries and wages affect the performance gbcservices sector?

Table 2
Options Number of Frequency | Percentage (%)
Strongly agree 55 46
Agree 37 31
Disagree 16 13
Strongly disagree 12 10
Total 120 100

Source: Field Survey, 2021

According to the table above, 46 percent of respatglstrongly agree that compensation and wages &av

effect on cargo services sector success, whileeBdept agree, 13 percent disagree, and 10 peitcengly disagree.
Test of Hypothesis One

Ho1 monetary incentive does not have significantaféa the performance of cargo services sector
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Table 3
. 0-—E
Variables O| E |0-E|(O-FEY =

Strongly agree 52 30 22 484 16.13
Agree 40| 30 10 100 3.34
Disagree 16| 30 -14 196 6.53
Strongly disagree 12 | 30 | -18 324 10.80
Total 120| 120 36.8

The calculated chi-square value = 36.8
Df=(K-1)(4-1)=3
Table value at 0.05 of significance and 4 degrefeegfdom (Df) = 7.377

Decision: Since the measured chi-square (X2) value (36.8Bigiser than the table value (7.377), we dismiss th
null hypothesis (Ho) and support the alternativedifiesis (H1) that monetary incentives have notankial impact on

cargo services sector success.
Test of Hypothesis Two

Ho,: Salaries and wages do not affect the performahcargo services sector

Table 4
. 0-—E
Variables O | E |0-E|(O-FEY =

Strongly agree 55 30 25 625 20.84
Agree 37| 30 7 49 1.63
Disagree 16/ 30 -14 196 6.45
Strongly disagree 12 | 30| -18 324 10.8
Total 120| 120 39.72

The calculated chi-square value = 39.72
Df=(K-1)(4-1)=3
Table value at 0.05 of significance and 4 degrefeegfdom (Df) = 7.377

Decision: Since the measured chi-square (X2) value (39s/8)dater than the table value (7.377), we disthiss
null hypothesis (Ho) and support the alternativpdiliesis (H1) that salaries and wages have littkeeon cargo services

sector efficiency.
CONCLUSIONS

This is one of the first attempts in the cargo @ sector to measure the reaction behavior ofl®mes (of various
levels) that cash incentives have a significantaotpn services sector efficiency, while compepsatind wages have a
significant impact on services sector performarac® employee benefit schemes have a significanadtmpn services
sector performance. High achievers are inspirethbylove of achievement, interest in their jobg] anogress itself, not
by the promise of earning money. Low achieversthanother hand, will always work for money becaiisepresents

something they clearly want.
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RECOMMENDATIONS
The following recommendations are made for thislgtu

 Employers of labour should employ various typesirafentives from time to time and from employee to

employee. This could vary from earning commissihdliday package.

» Cargo services sector should use money as oftpaosssble particularly with employees on lower leve
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